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NATIONAL 
ARCHITECTURE 
CONFERENCE, QLD

Finding the Edge

The graphics team 
has been 
commissioned as 
graphic designers for 
this year’s AIA 
conference on the 
Gold Coast. The team 
is collaborating with 
the creative directors 
to brand and produce 
all media and 
collateral for the 
conference. The 
theme references the 
connection between 
Australians and the 
edge of our continent.
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http://wp.architecture.com.au/edge/
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AUCKLAND 
INTERNATIONAL 
AIRPORT, NZ:

Rebrand for 
refurbished airport 
retail

The familiar 3 
letter airport 
acronym was an 
appropriate 
contextual 
reference for this 
rebrand.
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FORTITUDE 
VALLEY 
HOMEMAKER, QLD:

Rebrand & 
wayfinding strategy 
for large format.

The split site in 
Brisbane’s Fortitude 
Valley benefited 
from  a revised  
strategy which 
clearly branded the 
precincts and 
identified their 
location.
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BBRC HOME 
CENTRES
REBRAND, AUST:

Rebrand roll-out

Home is where the 
heart is was the 
narrative behind 
this nation-wide 
roll-out of a new 
large format retail 
brand.
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FRESH&SAVE, 
SUPERMARKET 
ROLL-OUT:
Identity 
implemented

A new player to the 
supermarket 
landscape, 
Fresh&Save has 
opened in its first 
store of many in 
Maryborough, Qld. 

The graphics team 
developed the 
name, brand, brand 
guidelines manual 
and signage for the 
pilot store. 
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PRECINCTS

RETAIL S,M,L,XL

F&B PRECINCT
BRANDING:

Food precincts are 
increasingly 
destinations in their 
own right to cater 
for the higher 
expectations of 
customers and 
quality experiences.
Branding is integral 
to delivering the 
customer 
experience and 
presents a tangible 
means to connect 
with your  market.
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PRECINCTS

RETAIL S,M,L,XL

F&B PRECINCT
BRANDING:

The Plaza food 
precinct is home to 
several high end 
food and beverage 
offers all in one 
engaging space. The 
graphics team 
developed the 
concept of the 
‘wordwall’ logo that 
encapsulates all 
food precinct 
outlets in the one 
brand.
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PRECINCTS

RETAIL S,M,L,XL

F&B PRECINCT
BRANDING:

Destination 
restaurants require 
an engaging and 
comfortable space. 
They also should 
express their offer 
through their brand. 
Char Restaurant 
does both and the 
graphics team 
developed the name 
and a brand that 
expresses the 
experience of 
customers seeing 
how their food is 
prepared.
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PRECINCTS

RETAIL S,M,L,XL

F&B PRECINCT
BRANDING:

The cocktail bar for 
CHAR restaurant 
has its own enviable 
name and brand and 
further develops the 
underline idea to 
create an abstract 
martini glass shape 
as its icon. Slim and 
elegant, the brand 
has a synergy with 
its more masculine 
friend CHAR.
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PRECINCTS

RETAIL S,M,L,XL

PRECINCT
BRANDING:

The subtle reference 
to vegetation 
underpins the 
Canopy, an external 
retail space 
connecting various 
mixed use buildings 
in Changfeng, China.

A high end food and 
entertainment 
precinct, Canopy is 
an iconic destination.
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WINTERGARDEN 
FOOD PRECINCT, 
1 O’CONNELL ST, 
SYDNEY:

Precinct brand for 
refurbished CBD 
tower podium

By referencing the 
existing palm trees 
of the site a 
wintery concept is 
revealed.
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THE MILL,
FORTITUDE 
VALLEY, QLD:

Brand for craft 
beer bar

Clever typography 
reveals address of 
boutique beer bar.

GRAPHICSBUCHAN
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ARDEN PLACE:
Lifestyle brand

A new landmark 
mixed use 
development in the 
heart of North 
Melbourne, the 
Arden Place 
branding 
communicates a 
balance of nature 
and lifestyle. 
Buchan Graphics 
delivered the brand 
and marketing 
collateral to launch 
the project to a 
discerning market.
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POINT POLARIS:
Property horizon

A leading property 
advisory and project 
management firm, 
Point Polaris 
wanted an holistic 
approach to their 
branding that 
reflected their 
entire offer to the 
market.  The 
horizon line device 
was used to brand 
their unique offer 
and reference 
looking forward.
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FOREST LAKE SC 
REBRAND, QLD

Rebrand, signage 
and printed 
collateral for 
refurbished 
regional shopping 
centre

A visual metaphor 
combining the idea 
of town centre and 
a leaf motif was a 
welcome remake 
of the existing.
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WAY TO GO
Signage provides an essential visual link between the space and the user's 

perception of it, providing orientation and reassurance. Clear and simple 
wayfinding signage is vital to the usability and legibility of an 

environment.

The content and presentation of all signage needs to be quickly and easily 
understood. Logical planning and good information design presented in a 

consistent, and coherent manner will encourage the smooth flow of people and 
leave them with a positive experience.
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V.2

HARBOUR TOWN 
GOLD COAST, QLD

New precinct

Our continuing 
relationship with 
Lend Lease and 
Lewis Land has 
delivered a new 
precinct to the 
North West. A 
vibrant graphics 
package will be 
unveiled when the 
project opens in 
2016.
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RAIL CORRIDOR, 
SINGAPORE

Lines of Life

This is Singapore’s 
24km version of 
NYC’s Highline. 
Bisecting the 
country running 
north/south this 
revitalisation of a 
decommissioned rail 
route will change 
how Singaporeans 
engage with the 
outdoors. 

In association with 
Nikken Sekkei.

http://www.thebuchangroup.com/gyro/rc/p2l6/panorama02_Location_6_L.html
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RAFFLES CITY, 
CHANGNING, 
CHINA:

Buchan is continuing 
its involvement with 
Capitaland and 
developing the 
wayfinding & EGD 
program for the 
Raffles City 
Changning project. 
Linear facades 
highlight this heritage 
listed site which 
offers a rich library of 
cultural and historical 
reference to develop 
the narrative which 
will drive the EGD 
concepts.
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RAFFLES CITY 
CHENGDU, 
CHINA:

Wayfinding strategy 
for mixed use.

We developed the 
architectural 
narrative by Steven 
Holl to express 
characteristics of the 
3 gorges of the 
Yangtze River and 
implemented these 
into the interior 
finishes and 
wayfinding signage.

GRAPHICSBUCHAN
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LU-ONE, 
SHANGHAI, CHINA:

Wayfinding strategy 
for mixed use.

Working with Safdie 
architects this 
development with 
one tower and 6 
levels of retail 
continues our long 
association with 
CapitaMalls.
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CADRE INT TOD 
CENTRE: 
GUANGZHOIU
TOD icon

Cadre International 
TOD Centre (ITC) will 
be the iconic 
landmark 
development in the 
East Guangzhou area. 
The 251,531m² mixed-
use development 
integrates a number 
of uses and will be a 
major attraction to 
visitors,  passengers 
and the people 
working or living in 
the towers.

RETAIL/MIXED USE
 REBRAND 
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COMMERCIAL 
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 HOTEL/RESORT 
TRANSPORT 
 ENTERTAINMENT
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CENTRE PLACE, 
HAMILTON, NZ:

Wayfinding strategy 
for CBD integrated 
retail.

With 7 different 
entry points across 
two separate 
centres a simple 
and engaging 
solution leaves 
visitors with a 
positive experience.

GRAPHICSBUCHAN
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PACIFIC 
WERRIBEE:
branded wayfinding

The triangulated 
geometry of the entry 
statement informed 
the wayfinding suite 
for this suburban     
sub-regional sized 
shopping centre with 
integrated public bus 
interchange, full line 
department store, 
tavern/hotel, library, 
entertainment 
precinct & approx 120 
speciality stores. 
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PACIFIC 
WERRIBEE:
branded wayfinding

A brand driven 
wayfinding suite for 
this suburban sub-
regional sized 
shopping centre with 
integrated public bus 
interchange, full line 
department store, 
tavern/hotel, library, 
entertainment 
precinct & approx 120 
speciality stores. 
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LAKESIDE 
JOONDALUP, 
PERTH, WA

Transformation

A collaboration 
between Buchan 
and Lendlease, has 
transformed the 
centre into a leisure 
destination. The 
graphics team 
delivered a 
wayfinding strategy 
and signage 
program which 
referenced the bold 
forms of the facade.
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PLACEMAKERS
Experiential Graphic Design (xGD) facilitates the user experience of 
place. How do we enhance the experience of a space through xGD?

Our approach is to consider and brand every touchpoint in our 
projects, to engage and entertain through texture, light and image.

We blur the edges of the built environment so that customer 
experience is memorable and lasting.

GRAPHICSBUCHAN
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LED TREES, 
STOCKLAND 
GREENHILLS, NSW
                         
Lightscape

The graphics team 
has developed 
concepts for a series 
of urban LED trees to 
activate the 
‘Courtyard’ F&B 
precinct. The team 
has created a series of 
animated narratives 
which are synced 
between the six trees 
to create a dynamic 
lightscape for patrons 
to experience.

0302
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KING’S CO-OP CAR 
PARK, FORTITUDE 
VALLEY, QLD

Pixel by pixel

The graphics team’s 
early involvement 
with the design of 
the car park facade 
has resulted in an 
innovative solution  
involving custom 
injection moulded 
clip-on pixels 
manually applied to 
the mesh cladding 
to create a bespoke 
image.

0302

https://www.youtube.com/watch?v=cUHzgt5knGY&feature=youtu.be
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JEWEL BUILDING 
FACADE, RAFFLES 
CITY, CHANGNING, 
CHINA:

The feature facade of 
the project’s iconic 
‘jewel building’ was 
designed by the 
Buchan graphics team 
and referenced the 
wayfinding narrative 
used throughout the 
project. A ‘stitch’ 
pattern pictogram for 
the fashion precinct 
was the module for 
laser cut metal panels 
with bendable 
elements which reflect 
light at different 
angles and  glitter like 
a jewel.

GRAPHICSBUCHAN
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ENTERTAINMENT 
QUARTER, MOORE 
PARK, NSW

Precinct activation

The graphics team 
has developed 
concepts for a 
refurbishment 
program to all large 
scale facade 
graphics to 
transform the 
former home of Fox 
Studios into a 
vibrant 
entertainment 
destination.
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BRICKWORKS, 
LYNNMALL: AKL
 
Food & 
entertainment 
precinct graphics

The site heritage 
drove the brand 
development and 
EGD program for 
this destination 
precinct for Kiwi 
Property’s 
LynnMall in 
Auckland

GRAPHICSBUCHAN
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BIG TOP , 
MAROOCHYDORE, 
QLD:

Fresh food precinct 
graphics

A revitalised 
shopping centre 
that combines  the 
excitement, colour 
and fresh flavours 
of farmers’ 
markets and the 
convenience of 
specialty stores.

GRAPHICSBUCHAN



01 04 05

RETAIL/MIXED USE
 REBRAND 
LARGE FORMAT 
COMMERCIAL 
CIVIC
 HOTEL/RESORT 
TRANSPORT 
 ENTERTAINMENT

GRAPHICSBUCHAN

TC BEIRNE, 
FORTITUDE 
VALLEY, QLD

Precinct activation

The graphics team 
has developed 
concepts for a series 
of urban art 
installations to this 
refurbished 
commercial/F&B 
precinct. Large 
scale urban 
illustration can be 
projected onto to 
create an animated  
experience at night.
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LOT 4 
XIAMEN,  CHINA

Branding pop-up

A temporary retail 
destination for Eton 
Properties required 
a name and brand 
that reflected the 
location and its 
container based 
architecture.

A customised 
stencil brand 
facilitates an 
appropriate means 
of applying graphics 
to the container 
surfaces.

Facades 
 Placemaking
 Precincts
 Leasing suites
 Objects
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RE:START, 
CHRISTCHURCH, 
NEW ZEALAND:

Rebirth of a 
devastated city

With the loss of all 
but 5 buildings in 
the CBD, The 
Buchan Group was 
part of the team 
that fast-tracked 
the installation of 
70 containers.

The project helped 
breathe retail life 
back into the city 
mall.

GRAPHICS

Facades 
 Placemaking
 Precincts
 Leasing suites
 Objects
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GRAPHICSBUCHAN

IMMERSIVE
The last few years have seen our team expand our expertise into the 

design and delivery of event graphics.

The diversity of our team’s experience has led us into the areas of 
3D projection mapping, motion graphics and software development.

We have been invited to create installations for 3 recent VIVID Sydney 
festivals which are the largest light and ideas festivals in the world.
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VIVID SYDNEY 2017:

Portholes

This installation 
creates the illusion 
of seeing various 
environments 
through circular 
apertures that 
seem to penetrate a 
structural façade. 

With projected 
imagery that aligns 
precisely with 
clusters of 
mounted portholes, 
the observer feels 
as if they are seeing 
an immense void 
behind building 
walls.

CREATIVE EVENTS
CITY FESTIVALS
 SPORTING EVENTS 
 CORPORATE 
 PERMANENT 

GRAPHICSBUCHAN

https://youtu.be/fk8Wuw50Nqo
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VIVID SYDNEY 2017:

reFRACTION

re/FRACTION is an 
activation of the 
landmark Martin 
Place Fountain. 

During the day it 
hides behind the 
constant curved, 
undulating veil of 
water; at 'lights on' 
each evening of the 
festival the 
installation reveals 
itself with brilliantly 
glittering, refracted 
light across the 
fountain's length.

CREATIVE EVENTS
CITY FESTIVALS
 SPORTING EVENTS 
 CORPORATE 
 PERMANENT 
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VIVID SYDNEY 2017:

inSIGHT

inSIGHT utilises 
digital manufacture 
technology and LED 
lighting to create a 
contoured face 
which changes 
expressions via 
programmable 
LEDs. The waffle 
construction is 
from translucent 
corflute with strip 
LEDs woven 
through to make a 
low resolution 
screen which tells a 
mystical story.

CREATIVE EVENTS
CITY FESTIVALS
 SPORTING EVENTS 
 CORPORATE 
 PERMANENT 
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VIVID SYDNEY 2017:
Music Box

Music Box 
transforms historic 
Cadman's Cottage 
into a dynamic 
visual environment 
in which 
participants see 
their own musical 
compositions 
translated into 
unique displays of 
colour and fantasy.

In collaboration 
with Propaganda 
Mill.

CREATIVE EVENTS
CITY FESTIVALS
 SPORTING EVENTS 
 CORPORATE 
 PERMANENT 
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VIVID SYDNEY 2017:
Uncovered World

A glimpse of the 
worlds that exist 
below the pavement 
on which we walk. 

The art is inspired by 
trompe l'œil chalk 
pavement art 
utilises 3D 
projection mapping 
and pedestrians 
promenading the 
pavement will see 
portals opening to a 
series of new and 
intriguing worlds — 
and may want to 
watch their step.

In collaboration with 
Propaganda Mill.

CREATIVE EVENTS
CITY FESTIVALS
 SPORTING EVENTS 
 CORPORATE 
 PERMANENT 
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VIVID SYDNEY 2017:

100 ways to say 
‘I love you’

100 WTSILY is a 
celebration of 
language and its 
written form. Using 
computer aided 
design and 
manufacturing,    
100 WTSILY creates 
a physical structure 
that serves as a 360 
degree pinhole light 
projector to 
communicate in 
100 different 
languages a phrase 
with the most 
incredible meaning.

CREATIVE EVENTS
CITY FESTIVALS
 SPORTING EVENTS 
 CORPORATE 
 PERMANENT 
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VIVID SYDNEY 2017:
The Big Red 
Button

BRB creates a 
playful dynamic 
between those who 
want to see the bush 
burnt and those who 
want to keep it 
green. Its aim is to 
promote deeper 
social interaction 
between festival-
goers as they 
explore an issue of 
vital importance to 
the sustainability of 
our planet.

In collaboration with 
Propaganda Mill.

CREATIVE EVENTS
CITY FESTIVALS
 SPORTING EVENTS 
 CORPORATE 
 PERMANENT 
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AIA STATE 
ARCHITECTURE 
AWARDS, QLD

Creative Direction

The use of large 
curtains, dramatic 
lighting and 
custom built 
‘lanterns’  create a 
dramatic gallery 
effect to showcase 
the awards boards 
while the gala 
dinner room 
featured motion 
graphics projected 
onto a curved 25m 
wide screen.

CREATIVE EVENTS
CITY FESTIVALS
 SPORTING EVENTS 
 CORPORATE 
 PERMANENT 

GRAPHICSBUCHAN

https://youtu.be/jZo-L0S2Tc8
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